
[ Search J r Search this site 
-, Economy & Enterprise r- TQnf)sn -_ inspiring business innovalion - 

Economi a Mentergarwch 
TOrfOOI1- hybu arloesi mewn busnes 

; ... , .~<. Subscribe to receive our eNewsletter - 

Welcome Zone 

Business Directory 

Financial Support 

Land & Property Available 

Conference and Venue Hire 

Business Club 

Menu 

Home 

Welcome Zone 

Business Club 

Business Directory 

Business Growth Zone 

Business Advice 

Business Networking 

Business Topics 

Sponsorship as a Marketing Tool 

Business Finance 

Business Collaboration 

Business HR 

Business Law 

Manufacturing 

Entrepreneurship 



IT 

Digital Marketing Methods 

Emerging Technology 

TEDS Video 

Virtual Reality in business 

FSB's Digital New Year's Resolutions 

Torfaen Cyber Crime & GOPR Business Breakfast Event 

Financial Support 

Marketing Advice 

Superfast Broadband 

Torfaen Tourism Association 

Your Workforce 

Conference & Venue Hire 

Enterprise Zone 

Environment Zone 

Financial Support 

Inward Investment Zone 

Property Directory 

Springboard Business Innovation Centre 

Torfaen Economy & Enterprise Videos 

Virtual Reality in business 

Describing the experience of being in Virtual Reality (VR) is difficult; it is both surreal and realistic, 
terrifying and enthralling. The range of possibilities are endless, from floating through a spaceship in 
zero gravity, fighting off robots on the streets of a city, to creating hand drawn masterpieces from a 
completely blank environment. The one thing VR can be described as with absolute certainty is 
memorable. 

VR has been hailed as a gamer's paradise, however it is now starting to be adopted by companies in 
order to give them a competitive edge in the market. Whether this is car manufacturers giving customers 
the opportunity to see their custom-built car without the need to manufacture anything, training providers 
putting trainees in real life situations in safe and cost effective ways, or estate agents providing a means 
for house hunters to view a property thoroughly before even stepping over the threshold, businesses are 
finding innovative ways of benefitting from the freedom that VR provides. 
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The main players in the room scale application of VR, where the user can walk around in the virtual 
space, are the HTC Vive and the Oculus Rift. These are dedicated VR hardware setups and provide the 
most effective movement tracking. There are also cost effective headsets that use mobile phones. 
These do not track the movement of the user but give a 360-degree environment to look around. 

So what does the future hold for VR? The current hardware is only in its first generation, with 
improvements and refinements yet to make it to market. Processing power is increasing all the time, 
which removes some of the barriers for creating virtual worlds. In short, anything is possible in VR; the 
only pre-requisite is innovative thinking. 

This article was written by Craig Stacey, R&D Associate, CEMET, Faculty of Computing Engineering 
and Science, University of South Wales, Pontypridd, South Wales. 
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